		
BrightBites Charity Programme Co-ordinator (12-month secondment)

	

	Budget oversight:
	£100k
	Function: 
	Clinical Services

	Line Manager: 
	Clinical Services Lead
	Direct Reports: 
	0

	Our Vision

	
Simplyhealth has a simple mission: make healthcare more accessible to all and reverse the workforce sickness epidemic. 

We don’t have shareholders, and we reinvest our profits back into healthcare, for the good of the wider healthcare system, our customers, and our community. Working with nearly 8,000 businesses, and a further 4,200 dental practices, we have 2.5 million members benefitting from our health and dental payment plans.  We are the UK’s largest health plan provider and the first to be B Corp certified.

UK Dentistry and children’s oral health
Within the UK many are facing struggles in accessing dental services. From our Denplan dental payment plans, through to our dental lobbying programme and dental charity partnerships, we’re aiming to help reform dentistry, make oral health prevention a priority and support those most in need. 

Tooth decay remains the leading cause of hospital admissions for children aged five to nine in England, with 30,587 hospital episodes for decay-related extractions recorded in 2024 alone. This accounts for 62% of all tooth extractions in children aged 0 to 19. The financial burden on the NHS is significant, with decay-related extractions costing £45.8 million in 2024. (Gov.uk)

Children living in the most deprived communities continue to be disproportionately affected, being nearly 3.5 times more likely to undergo tooth extractions due to decay than their peers in more affluent areas. While the UK’s sugar tax on soft drinks, introduced in 2018, has shown promising results—reducing hospital admissions for tooth decay by an estimated 12%, particularly among children aged five to nine—oral health inequalities persist (cam.ac.uk)

Introducing Dentaid & BrightBites
Denplan has worked closely with Dentaid – The Dental Charity for many years. Together, we have closely aligned ambitions to ensure the oral health hygiene habits of children are prioritised by families, the NHS and the dental profession. One of the ways we can make a difference is through education, within the wider support network of children through schools and at home, to encourage proper preventative care routine from a young age. 

In November 2023, Denplan partnered with Dentaid to jointly deliver and fund Denplan’s BrightBites educational sessions to 90,000 school-aged children. We reach schools, nurseries, sports camps and clubs for low-income families and other under-served hard to-reach young people, including looked after children, refugee families, single-parent families and young people experiencing homelessness. 

The BrightBites session comes with a range of resources including toothbrushing charts, stickers, recipes and healthy teeth leaflets. It also includes resources for teachers that are designed to work alongside the curriculum, enhance volunteers’ visits and continue this positive momentum following the session. Critically, every single child leaves with a toothbrush and toothpaste to continue their positive oral health journey.
To ensure the BrightBites Programme reaches its full potential we’ll be leveraging Denplan’s dentist network and in particular Corporate Dental Groups. By matching those communities and children most in need, with dental staff from local Denplan dental practices who volunteer their time and deliver BrightBites, we’ll harness the passion of our Denplan networks for the benefit of children across the UK. 
In March 2025, we successfully reached our initial programme targets (90,000+ children) and as a result signed off on an additional £1.2m investment in BrightBites for the next three years. Our updated targets include reaching 500,000 children by 31st July 2028 (including those already reached).
In the process, through lobbying and influencing we hope to promote and bring awareness to the power of collaboration by building greater dentist and public awareness of our Denplan brand and how we and our partners choose to use business as a force for good. *Source: Government’s Office for Health Improvement & Disparities 2023

	The role

	
The BrightBites Charity Programme Co-ordinator is a role we created in Jan 2023 as a dedicated resource to deliver the BrightBites Programme. The role reports into the Clinical Services team (funded and employed by Simplyhealth), under the control of Dentaid on a day-to-day basis who will determine the priorities for the programme delivery aligned to the Programme OKRs (Objectives and Key Results). 

This is a 12-month internal secondment opportunity and the successful candidate will benefit from a full handover from the current role holder. At the end of the 12 months the successful candidate will then handover to a new Co-ordinator.

This Co-ordinator is a key person and connector in the execution of the BrightBites programme, liaising between Denplan and Dentaid teams on a daily basis.

We need someone who has a basic understanding of the dental sector. They will be familiar with our Denplan line of business and the regular engagement opportunities across the dental space i.e. events, publications, etc. It would be advantageous if the individual also had experience of working within childcare settings or with children, although not essential.

Using this understanding they will support the co-ordination and delivery of programme, aided by clinical and dental insight from Simplyhealth. Supported by Simplyhealth’s ESG team in addition to co-ordinating the programme, they will be data-driven and heavily interested and invested in the performance and impacts of the programme.

The person in this role will be the internal and external face of the Programme, and play an important role in shaping and executing the entire programme plan. The majority of the role involves approaching and sourcing childcare setting and volunteers, and then matching these opportunities.  

On an ad-hoc basis the role will also include drafting communications and marketing (incl sharing social media content), as well as training and impact monitoring and reporting.

In this role you will make it easy for all Denplan and Dentaid stakeholders to understand the BrightBites Programme, engage with the programme and feel like they have added social value. This includes all Simplyhealth and Denplan colleagues who volunteer for the programme.

Importantly, you will be imaginative, energetic and an expert at juggling multiple priorities at once, as well as stakeholder expectations. We’re looking for someone who is passionate about helping Denplan and Dentaid to realise our ambitions and purpose – because they also believe that no one should go without the healthcare they need and working collaboratively, we can make a difference and improve the oral health of children in the UK.


	Your Responsibilities & Accountabilities:

	
· Key driver and co-ordinator in the execution of Denplan & Dentaid’s BrightBites Programme vision and plan to deliver BrightBites with a particular focus on families at risk of social exclusion
· Deliver the annual programme targets (1 August 2026 – 31 July 2027) including 136,667 children reached, by managing the volunteering effort (NB: We also have Paid Oral Health Educators in place to support this target) 
· Co-create a social impact model in partnership with Simplyhealth’s ESG team and external advisors – use this to track and report programme impacts
· Using ACORN data from Simplyhealth’s Insight team, map high priority communities and/or dental deserts across the UK – use this insight overlaid with Denplan’s network, to build a 12–18-month rolling programme delivery plan
· Identify, recruit and liaise with all schools and/or educational settings, ensuring all stakeholders have their needs met 
· Work collaboratively with all Marketing, Brand and Creative teams to produce and deliver a plan of reusable content to recruit dental health professionals and/or dental clinic staff to volunteer on the programme
· Build relationships and an engagement plan to leverage and maximise the engagement of Corporate Dental groups (MyDentist, Envisage, Rodericks, etc), delivering a pipeline of regular volunteers
· Identify and engage with Denplan/Dentaid Ambassadors to help deliver the project and extend its reach, particularly through the creation of case studies and storytelling
· Take accountability for the operational delivery of the programme, including:
· Obtaining appropriate level DBS check from all volunteers;
· Providing training support on dental educational session materials; and
· Procuring and distributing sessions materials e.g. volunteer t-shirts, leaflets, equipment for presentations
· Working with Dentaid’s marketing team to support the timely creation of any promotional collateral to help amplify the visibility of the programme e.g. event requirements, advertising, articles/blogs, social posts, regional media requests and more
· Be the voice of the programme, staying close to stakeholder feedback through data, surveys and first-hand engagement, identifying opportunities to improve the programme and stakeholder experiences
· Ensure all content is clinically sound, compliant and accurate (with support from Simplyhealth’s Clinical Services team and Dentaid’s Communication team), by ensuring audit-trail approval
· Create a performance dashboard ensuring all key stakeholders are kept updated on progress and impact and this is closely monitored and reported on, including financial oversight 
· Liaise with Dentaid’s UK volunteering team to ensure activity supports and works in conjunction with other areas of the charity’s work.
· Work with Dentaid’s head office and warehouse teams to ensure that BrightBites resources, packing, deliveries and postage works in conjunction with all other areas of the charity’s operational requirements
· Ensure clear processes for re-engaging with previous volunteers are in place
· Ensure clear strategies in place approaching September and the start of the new academic year


	


	Key Connections:	

	
1. Dentaid (Charity)
2. Denplan Business Development teams
3. Denplan Dental Practices and Corporate Dental Groups
4. Brand & Creative, Product Marketing, Communications, CRM, Growth, Insights
5. ESG, Product, Sales, Clinical Services, Compliance
6. Education settings e.g. primary schools
7. External agencies, partners, suppliers, regional media 
8. BrightBites volunteers



	Key Experience:

	
· Experience of working within Dental sector
· Experience of working with or alongside Denplan’s Dental Practices and/or Denplan Business Development teams 
· Experience of co-ordinating high-profile projects, programmes or campaigns, or similar transferrable skills
· Experience of creating content and/or collateral, event requirements, advertising, articles/blogs, social posts and more
· Experience of making data-driven decisions, with heavy interest and investment in the performance of programmes or activity
· Experience of building strong stakeholder relationships, using great communication and influencing skills
· Experience with multi-tasking, prioritising, value evaluation and working at speed. Must have good attention to detail
· Experience of working within childcare setting, or with children (desirable, not essential)
· Self-motivated, creative, making data-driven decisions with a passion for social impact, and a willingness to challenge to drive greater social value 
· Must hold or pass an enhanced DBS check
· Must hold Driving Licence
· Salesforce experience would be an advantage (or the ability to learn it quickly)
· Must be willing to execute the practical elements of the role including packing, posting, auditing and monitoring stock levels of all the resources required for the project.


	

	Our Values

	We’re living in extraordinary times…




Health and access to healthcare have never been more important. With this comes endless exciting possibilities for innovation and growth. The market is evolving quickly, so we need to ensure our customers have access to the leading-edge health solutions they expect and deserve, now and for generations to come. 
By reinventing ourselves, we will reach more customers, giving them increased access to affordable healthcare and unlocking our growth potential.  This next chapter is about transformational change for us.
This is our time to survive, drive and thrive…


This is our chance to get ahead and stay ahead. We will ensure our commercial success by moving into new areas of healthcare, and leading with preventative, breakthrough solutions. We will use innovative digital tools, embracing technology to create new partnerships and opportunities. We are passionate about helping every generation lead better lives and get the care they need in real time. 
To make this a reality, we need to challenge our ways of working, whilst keeping the customer at the heart of everything we do. To really make a difference, it’ll take every single one of us across Simplyhealth to step up.   

Our cultural movement...



To act with courage and curiosity, so we can unlock the opportunities to help customers, colleagues and communities. To operate with trust and kindness, working alongside customers, delivering what they need to live their best lives, as well as supporting colleagues as they strive to be their best. Spotlight our passion for All together healthier, focusing on self-care and nurturing relationships. We must ensure we are a strong team - one that’s able to build healthier lives for all. We each have an important role to play in this next chapter. Everyone has the freedom to innovate and make a difference for our customers. We need to act at pace and take on newer, braver, creative approaches. We shouldn’t be afraid to fail fast and learn quickly. By being curious and continually pushing ourselves and each other, we will find new and better ways.





	Our Behaviours

	
	Courage and Curiosity
	Trust and Kindness
	All Together Healthier

	So we deliver profits for a purpose
	Because our customers, colleagues and communities are at the heart of what we do
	Enabling better health outcomes together

	· We make bold decisions and take considered risks, with customer and commerciality front of mind. 
· We make things happen and keep things simple.
· We always take the initiative and hold ourselves accountable for the delivery of great results.
· We ask questions and listen intently as every viewpoint and capability counts, and we have the courage to be honest and say what we think.

	· We invest in relationships to build trust and rapport.
· We listen carefully always trying to find ways to add value.
· We treat each other with care, compassion and kindness, celebrating and embracing differences.
· We strive to make a difference in society, unlocking opportunities for those in need.








	· We help every generation take control of their health.
· We start with self-care so we can show up at our best, every day.
· We are full of energy and pride in what we do. We focus on self-development to learn and grow, so we can stay up to date and add value.
· We innovate and collaborate on our best ideas. Together, we can drive the changes that are needed to help our business grow, and help our customers live their best lives.




	Working arrangements

	
Due to the unique nature of this role, the following working arrangements are in place:

· The role will formally report into Denplan’s Clinical Services team (funded by Simplyhealth from charitable donations, on a Simplyhealth employment contract)
· The role is under the control of Dentaid (reporting to a member of Dentaid’s Senior Management team) on a day-to-day basis who will determine the priorities for the programme delivery
· We have a ‘smart working’ policy with flexible remote working. However, you will be required to work from Dentaid’s Head Office for 2-3 days, per week to support with the allocating, packing and organising of volunteer resources. This could be more during busy periods.
· During onboarding you will be required to attend a full induction programme for your first week, with 4 days in the Dentaid office
· Some UK travel & overnight stays. Denplan will cover reasonable BAU travel expenses (excl the travel two-three days per week to Dentaid’s Head Office)
· Reasonable role and task flexibility expected given the nature of the role
· You will retain all Simplyhealth equipment and access to core Denplan systems
· You will also be provided with a Dentaid email address and access to Dentaid’s cloud-based systems 




Dentaid’s Office and warehouse addresses:
· 116 Commercial Rd, Totton, Southampton SO40 3AD
· 27 Salisbury Road, Totton, Southampton SO40 3HX
